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“�Thank you for creating and organising 
a great show for the paper”

  �Catherine Starling 
Head of Marketing Development, The Daily Telegraph

“�Congratulations, record breaking sales 
for us too.”

  �Regent Seven Seas Cruises (Exhibitor)

“�Loved the show and it went well 
beyond my expectations.”

  �Tauck (Exhibitor)

“�Just a quick note to congratulate you 
on the creation and implementation 
of a great event. The show was a big 
success from our point of view and  
was perfect to successfully extend  
our brand to your audience. Here’s  
to an even bigger and better show  
next year.”

  �Marc Ollington 
The National Geographic Channel

“�The team who have pioneered the 
Spa Show are building on a  
track record of organising events and 
shows which is second to none. We 
are therefore delighted to invite you to 
take part in what we have no doubt 
will rapidly become a key fixture in 
your calendar.”

  �Sarah Miller 
Editor, Condé Nast Traveller

“�Excellent quality visitors with genuine  
interest. Sales over the 2 x days  
were 40% up year on year.” 

  Viking River Cruises (Exhibitor) 



About us 

Instinctive Events is an independent event 
organising and marketing company, who specialise 
in creating market leading exhibitions.

With a small team dedicated to building on an 
outstanding track record for delivering high quality 
and cost-effective consumer events, our shows are 
designed to evoke excitement for visitors and at 
the same time present valuable commercial and 
marketing opportunities for exhibitors.

Combined, our team has over 50 years of 
experience in the exhibition industry and have  
been responsible for launching an impressive 
portfolio of some of the biggest most recognised 
niche consumer exhibitions in the UK. 
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	1995-Present	 The Listed Property Shows in association with Historic England,  
		  Olympia, Bristol, Edinburgh. - created

	 2019-Present	 Architectural Traveller Magazine - created

	 2016	� Olympia Historic Automobile Fair & Auction - created  
(Sold to Upper Street Events in 2016)

	 2015-2016	� Family Travel Show, Olympia - created  
(Sold to Upper Street Events in 2016)

	 2010-2016 	� The Adventure Travel Show, Olympia - created  
(Sold to Upper Street Events in 2016)

	 2009-2016	� The CRUISE Show, Olympia, NEC, SECC & Manchester Central - created  
(Sold to Upper Street Events in 2016)

	 2007-2009 	� A1 Grand Prix, Global Village, UK, Holland, China, South Africa and  
New Zealand - created

	 2004-2006	� The Spa Show in association with Condé Nast Traveller, Olympia - created  
(Sold to Expo Media in 2006)

	 1996-2005	� The Daily Telegraph Adventure Travel & Sports Show, Olympia - created  
(Sold to Expo Media in 2006)

	 1997-2002	� Austravel’s Australia and New Zealand Travel shows, London,  
Manchester, Edinburgh and Berlin (Germany) - created/consultancy  
(Sold to Expo Media in 2006)

	 1993-2001	� Ideal Homes Central feature, Earls Court - consultancy

	 1996	� Sunday Express Maritime Festival, Chatham Maritime - created

	 1993	� Heritage Homes, Earls Court - created

	 1988	� BBC Radio Show, Earls Court - created

	 1972-87	� Daily Mail Ski Show, Earls Court - created (Sold in 1987 to The Daily Mail)

	 1971	� Auto Expo, Monaco - created

	 1970	� Auto Expo, Nice - created

	 1969	� Jackie Stewart Speed Show , Glasgow - created

	 1963-69	� Government Trade shows in Eastern Europe in Poland, East Germany,  
Bulgaria, Hungary, Russia - involved

	 1963	� Instruments, Electronics and Automation, Olympia - involved

	 1963	� Heating, Ventilating and Air Conditioning, Olympia - involved

Our History



The Listed Property Shows in association with Historic England, Olympia London, Bristol and Edinburgh
1995 - Present

The Listed Property Show visitors 
are the owners of 500,000 
listed homes in the UK, which 
represents the most valuable 4% 
of UK housing stock.

THE LISTED
PROPERTY SHOW
OLYMPIA LONDON  9-10 FEB 2019
WWW.LPOC.CO.UK

IN ASSOCIATION WITH

DON’T MISS MEETING  

THE BIGGEST COLLECTION OF LISTED BUILDING 

SUPPLIERS AND EXPERTS UNDER ONE ROOF

Organised by The Listed Property Owners’ Club

Established in 1993, The Club is the authoritative source of information and advice on the maintenance, responsibilities and obligations  

of ownership of Britain’s protected buildings. Additionally it provides a voice in Parliament to represent the views of its members.  

Visit: www.lpoc.co.uk 

| OVER 150 LEADING SUPPLIERS AND PRODUCTS FOR LISTED BUILDINGS FROM ENERGY EFFICIENCY TO DAMP CONTROL |  

| INDEPENDENT CONSERVATION OFFICERS | FREE PLANNING ADVICE | CONSERVATION ARCHITECTS AND CARING BUILDERS |  

| TALK TO EXPERTS ABOUT BUYING, UNAUTHORISED WORKS, SURVEYANCE, VAT, GRANTS, MAINTENANCE, INSURANCE AND LAWS |  

| RESEARCH THE HISTORY OF YOUR HOUSE | 

 

SPECIAL OFFER

See back cover

DON’T MISS MEETING 
THE BIGGEST COLLECTION OF LISTED BUILDING 

SUPPLIERS AND EXPERTS UNDER ONE ROOF
| LEADING SUPPLIERS AND PRODUCTS FOR LISTED BUILDINGS FROM ENERGY EFFICIENCY TO DAMP CONTROL | 

| INDEPENDENT CONSERVATION OFFICERS | FREE PLANNING ADVICE | CONSERVATION ARCHITECTS AND CARING BUILDERS |
| TALK TO EXPERTS ABOUT BUYING, UNAUTHORISED WORKS, SURVEYS, VAT, GRANTS, MAINTENANCE, INSURANCE AND LAWS | 

| RESEARCH THE HISTORY OF YOUR HOUSE | 

SPECIAL O
FFER

See back cover

Organised by The Listed Property Owners’ Club
Established in 1993, The Club is the authoritative source of information and advice on the maintenance, responsibilities and obligations of ownership of Britain’s protected buildings. Additionally it provides a voice in Parliament to represent the views of its members. 
Visit: www.lpoc.scot 
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Organised by The Listed Property Owners’ ClubEstablished in 1993, The Club is the authoritative source of information and advice on the maintenance, responsibilities and obligations 

of ownership of Britain’s protected buildings. Additionally it provides a voice in Parliament to represent the views of its members. 

Visit: www.lpoc.co.uk 

| LEADING SUPPLIERS AND PRODUCTS FOR LISTED BUILDINGS FROM ENERGY EFFICIENCY TO DAMP CONTROL | 

| INDEPENDENT CONSERVATION OFFICERS | FREE PLANNING ADVICE | CONSERVATION ARCHITECTS AND CARING BUILDERS |

| TALK TO EXPERTS ABOUT BUYING, UNAUTHORISED WORKS, SURVEYS, VAT, GRANTS, MAINTENANCE, INSURANCE AND LAWS | 
| RESEARCH THE HISTORY OF YOUR HOUSE | 
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Architectural Traveller Magazine
2019 - Present
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wrote Oscar Niemeyer in his 1998 memoir The Curves of Time. 
This attraction to serpentine, sweeping, technically demanding 
forms underpinned each of the dramatic buildings he completed 
during his lengthy career and that were key to his being 
awarded the Pritzker Prize and RIBA Gold Medal. His most 
celebrated achievement is the collection of futuristic buildings he 
designed for Brazil’s new capital Brasília, the first city less than 
100 years old to receive UNESCO World Heritage status.

Rio de Janeiro had been the capital of Brazil until President 
Juscelino Kubitschek declared his intention to build an entirely 
new capital city called Brasília. He wanted to make a clear 
break with Rio’s Baroque buildings and ad-hoc street plan, a 
legacy of Brazil’s colonial past, and replace them with a new, 
progressive architectural language that would speak to the future 
prosperity of the country. Niemeyer’s architecture had the energy 
and ambition that Kubitschek was looking for. “As an architect,” 
said Niemeyer, “my concern in Brasília was to find a structural 
solution that would characterise the city’s architecture. So I did 
my very best in the structures, trying to make them different, with 
their columns so narrow that the palaces would seem to barely 
touch the ground.”

Kubitschek had known Niemeyer, a lifelong communist, for 
some time and was aware of his work with Le Corbusier on the 
Brazilian pavilion for the New York World’s Fair in 1938–39. 
Niemeyer’s mentor and collaborator on the pavilion had been 
Lúcio Costa, a leading Brazilian modernist architect and 
urban planner. To make his ideal of a new capital a reality, 
Kubitschek appointed Costa as master planner to draw up the 
overall concept and Niemeyer as director of works, giving him 
creative control over the key government buildings.

The hugely ambitious plan was to be built over just three years 
from 1957. It employed some 60,000 workers who raised a 
bold new city from an empty plateau. Brasília was inaugurated 
on 21 April 1960, although building work continued for years 
on specific buildings.

Historically, urban planning has involved the destruction of existing 
streets and houses, witness Haussmann’s demolition of entire 
quartiers of Medieval streets in Paris to make way for his Second 

“�I am not attracted to straight angles, or 
to the straight line, hard and inflexible, 
created by man. I am attracted to  
free-flowing, sensual curves,”

Empire boulevards. Brasília, however, was a blank canvas upon 
which Costa envisaged wide open spaces with apartments and 
government buildings connected by an efficient road network. 
Seen from the air, the layout resembles an aeroplane, a nod 
to the mechanised, internationally connected world Brazil was 
entering. The fuselage would be where the bureaucrats worked 
and the wings where they would live.

While Costa considered how the new city would function, 
Niemeyer focussed on designing a string of buildings that 
collectively would earn Brasília its UNESCO listing. The 
inspiration for his gracefully curving concrete arcs was deeply 
rooted in his homeland. “The curve I find in the mountains of my 
country, in the sinuousness of its rivers, in the waves of the ocean 
and in the body of the beloved woman.”

The first of Niemeyer’s buildings to be completed was the 
presidential residence, the Palacio da Alvorada, meaning palace 
of dawn. Completed in 1958, the 7,000 sq metre building is a 
simple, two-storey rectangle with open-plan interiors illuminated by 
floor-to-ceiling glazing. The white roof projects over the façade to 

OSCAR  
NIEMEYER  
AND  
BRASÍLIA
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The Duomo, Italy4. TAJ MAHAL, India

White marble glowing in the sunset, the 
perfect harmony of domes and arches, light 
and shadow – the Taj Mahal in Agra is rightly 
considered to be the high point of Muslim 
architecture in India.

Built by Emperor Shah Jahan in memory of his 
favourite wife, Mumtaz Mahal, the 17th-
century domed mausoleum is the focal point of 
a magical site, balanced with formal gardens, 
a stately reflecting pool and four minarets at 
each corner of the mausoleum.

Painters, stone masons, calligraphers and 
carvers were brought from across the globe 
to work on the Taj Mahal, embellishing it with 
gemstones inside and fine carving outside. 
Despite the crowds, visitors arriving mid-
afternoon can find a spot from which to watch 
the sun set over this most iconic monument. 
See page 66 for our Delhi to Udaipur tour.

Bird and Wildlife enthusiasts will love Jaagir 
Lodge, Dudhwa

The Terai is a land of marshy jungle between 
the Himalayas and the great plains of India, 
home to the forest reserves of Dudhwa, 
Katarniaghat, Kishanpur and Pilibhit. Each 
reserve offers an incredible diversity of rare 
bird and wildlife. 

The elegant 1940s Jaagir Lodge, Dudhwa, is 
a luxurious base, offering beautifully decorated 
rooms in the main lodge and thatched villas, 
pictured below. The Lodge arranges game 
drives, trips to a tiger reserve, nature trails and 
bird-watching safaris as well as visits to local 
villages. 

www.tutc.com 
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Bukhara, Uzbekistan

WHILE YOU’RE THERE… 5. BUKHARA, Uzbekistan 

Bukhara has been inhabited for more than 2,000 
years and remains the most complete medieval 
city in central Asia. A prominent stop on the 
Silk Route, the grandeur of its mosques and 
madrassas is the legacy of its position as a major 
medieval centre for Islamic theology and culture.
The historic centre boasts architecture on a bold 
scale, often decorated with intricate tile work, 
although the elegant Ismail Samanai mausoleum, 
considered the best example of 10th-century 
Muslim architecture in the world, is impressive for 
its restrained elegance.
Turquoise domed minarets and mosques dot the 
skyline. The Kalon Minaret, built in 1127, stands 
47 metres high, ringed by bands of intricate brick 
patterns. Genghis Khan was so impressed by it 
that he ordered his men to spare it while he had 
the rest of the city sacked. Visit page 72 for our 
Uzbekistan tour.

6. SANTA MARIA DEL FIORE, Italy

The vast dome of Santa Maria del Fiore in 
Florence, known to locals as Il Duomo, dwarfs 
the streets around it, defining the skyline of a city 
already packed with architectural treasures dating 
from the 14th to the 17th centuries.
Designed by Filippo Brunelleschi in the early 15th 
century, Santa Maria del Fiore is both dramatic 
in scale and dazzling in detail. The red-tiled 
roof of the dome is a perfect contrast to the 
patterned pink, green and white marble façade. 
Brunelleschi designed the dome as an innovative 
double-layered construction, a chevron-brick layer 
providing strength and support and an inner 
layer providing a ‘canvas’ for Giorgio Vasari and 
Federico Zuccari’s flamboyant frescoes.
The highest point of the dome, just below the 
lantern, is open to visitors and offers some of the 
most spectacular views over Florence.

One of the luxurious 
thatched villas at 
Jaagir Lodge

Taj Mahal, India

www.tutc.com

Tropical modernism is something of an oxymoron: lush, organic 
forms colliding with the rigour of minimal geometry. It was the 
genius of Geoffrey Manning Bawa to unite these contradictory 
aesthetics in the houses and hotels that he designed in his native 
Sri Lanka, buildings that went on to influence contemporary 
architecture across tropical Asia.

Broad, shade-giving roofs, cool central courtyards, dark wood 
against white walls and terraces and verandas open to the 
breeze are all characteristics that spring to mind when picturing 
the kind of sophisticated Asian architecture used for eco-lodges, 
boutique hotels and private retreats. Yet this now ubiquitous 
architectural language and choice of materials was a novelty 
when Bawa, who died in 2003, began work with the firm of 
Edwards Reid and Begg in Colombo in 1957.

Bawa had come to architecture late in his career. The son of 
Anglo-Sri Lankan parents, he had studied at Cambridge before 
qualifying as a lawyer in London. In 1948, he returned to 
Sri Lanka where he bought an abandoned rubber plantation 
near Bentota called Lunuganga. The Lunuganga estate, which 
remained his lifelong home, sparked his interest in gardening 
and garden design, which led to his absorption in architecture.

Bawa returned to London and from 1954 to 1957 studied 
at the Architectural Association, graduating at the grand age 
of 38. While at the AA, he was influenced by the ideas of 

Maxwell Fry and Jane Drew, whose work in West Africa showed 
how architecture could follow modernist principles yet remain 
sympathetic to its location.

When Bawa designed the ASH de Silva House in 1959, one 
of relatively few of his designs to have survived intact, he made 
a feature of the long, sweeping roof line, which offers protection 
from sun and rain. Inside, the simple white walls chimed more 
with his modernist leanings. Yet where modernism would have 
demanded large, glazed windows, Bawa left the interior walls 
open to the courtyard to allow the flow of light and breeze.

The same principles applied to the Ena de Silva House, 1960, 
in the Colombo suburb of Cinnamon Gardens where pavilions 
and verandas set around a central, open-plan courtyard were 
contained within a perimeter wall. With the use of natural 
materials such as granite paving, satin-wood columns and timber-
latticed windows, the feeling of being inside and out at the same 
time pervaded the design and clearly referenced traditional Sri 
Lankan manor houses.

As Colombo grew and prospered, so the fashion for English-style 
bungalows set in ample gardens became impractical. Smaller 
plot sizes required houses that made more efficient use of the 
land and were more inward-looking for privacy, in contrast to 
the outward-facing bungalow pattern. Bawa designed around 
internal courtyards, using wooden window trellises for ventilation 

as well as privacy. Building with local materials kept costs down 
and ensured that his houses were sun, rain and termite-proof.

Hotel commissions raised Bawa’s profile internationally as he 
rejected the idea of designing to a brand’s specification, instead 
using Sri Lankan architectural styles as his starting point, again 
using local materials and applying a modernist’s clarity to the 
overall project. The Bentota Beach Hotel, 1969, marked the 
starting point. Over the course of his career, Bawa produced 
designs for 35 hotels and resorts, of which 13 were for Sri Lanka. 
Among those that were built, the Kandalama Hotel, Dambulla 
(now the Heritance Kandalama, pictured above), 1991, is a 
fine example of Bawa’s ability to blend his buildings with their 
landscape setting. Rejecting the client’s original site, Bawa 
insisted on moving the hotel 15km to a rocky outcrop where he 
designed the two wings of the hotel to wrap themselves around 
the rock, linking them with a corridor built into the stone. Today 
the tropical vegetation, planted on the roof and creeping up the 
facade, gives the impression the hotel has grown into the site 
rather than being constructed there.

Official recognition for his work came with the commission to 
design the new Sri Lankan parliament complex in 1982 at Kotte, 
which resulted in a series of hip-roofed pavilions allowing for 
multiple, airy meeting spaces, and was followed by buildings 
for the Ruhuna University campus in 1980.

When Bawa finally retired from Edwards Reid and Begg in his 
seventies, it was not to settle down and garden at his beloved 
Lunuganga estate, but to set up his own practice, which he 
ran with a small team from 1990 to 1997. This period saw a 
flourishing of productivity and creativity, with projects such as 
the Kandalama Hotel, the Lighthouse Hotel, Galle and the Blue 
Water Hotel in Wadduwa.What he missed, however, was 
the immediacy of working for private clients. One of his final 
projects, the Jayawardene House, Mirissa, of 1997, brings 
together his ability to distil local architectural principles into a 
minimal construction that blurs landscape and interior. The vertical 
silhouettes of coconut palms all but mask the long, low roof of this 
serene retreat.

Despite his international reputation, Bawa’s work is often forgotten 
or overlooked in his native country. The Ena de Silva house 
was demolished in 2011 to make way for a hospital car park 
while other built projects have been badly modified over the 
years. However, those sympathetically preserved buildings show 
Bawa’s ability to embrace both twentieth century modernism and 
the traditional building of his country in his distinctive Tropical 
Modernism, a style that has transformed architectural language far 
beyond Sri Lanka.

BAWA 
HOUSE
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Architectural Traveller magazine is 
dedicated entirely to the world’s most 
extraordinary architectural, cultural 
and natural destinations, produced 
in association with The Listed Property 
Owners’ Club.

co-founded the Dutch East-India Company and thus the family’s 
fortunes. The portraits and fine furnishings reflect the stature of a 
family at the height of their influence in Amsterdam.

From old Amsterdam, a walking or cycling tour of the city’s 
modern architecture with Architecture Tours takes visitors to the 
eastern docklands waterfront developments, as well as IJberg, a 
new residential area built on man-made lakes. Tours are hosted by 
qualified architects as well as urban planners. 

Key buildings on the Amsterdam Tour (tours also run in Rotterdam, 
Utrecht and The Hague) include the EYE Film Institute by Delugan 
Meisll and the IJdock by Bjarne Mastenbroek, the Parkrand 
Building and WoZOCOS by MVRDV and influential buildings 
from the expressionist Amsterdam School such as De Klerck’s 
1919 Het Schip apartments.

With its connections in the architectural profession, Architecture 
Tours can tailor more in-depth tours if a group has particular 
interests or areas of research such as housing, urban regeneration, 
city planning or sustainable architecture.

WHILE YOU’RE THERE...
Stay at - Pulitzer Amsterdam  www.pulitzeramsterdam.com

Visit - Museum van Loon, open daily,  www.museumvanloon.nl

Explore with - Architecture Tours  www.architecturetours.nl

Tall, narrow, handsomely austere houses overlooking quiet canals 
are most people’s image of Amsterdam’s architecture, yet the city is 
also home to highly original and varied buildings at the cutting edge 
of modern, sustainable architecture. A weekend visit can take you 
from the Golden Age of the 17th century to future-proof creations 
such as the city’s new waterfront and IJburg residential district.

Its compact centre makes Amsterdam a perfect walking city – or 
boating if you catch one of the many canal tours on offer – and 
the elegant Pulitzer hotel, an easy stroll from Dam Square, the 
Stedelijk Museum, Rijksmuseum and Anne Frank’s house, is the 
ideal location from which to explore.

The Pulitzer is the product of a 30-year restoration programme 
that has united 25 buildings into a single hotel, while preserving 
the individual facade of each. In 1960, Peter Pulitzer, son of 

Pulitzer Prize founder Joseph, bought 12 properties – somewhat 
dilapidated warehouses along Prinzengracht and once elegant 
townhouses on Keizergracht – and converted them into a hotel. 
Over the next 30 years, he acquired a further 13 buildings, 
which he joined to create a private courtyard garden at the 
heart of the hotel. The property now houses a variety of rooms 
and suites that mix the elegance of the original buildings with 
classic, contemporary and sometimes quirky interiors.

Also on Keizergracht is the Museum van Loon, an excellent 
starting point for a tour of Golden Age Amsterdam. Built in 1672, 
the first resident of the house, which has remained largely intact 
over the centuries, was the painter Ferdinand Bol, a student 
of Rembrandt. Two centuries later, in 1884, the house was 
purchased by descendants of Willem van Loon, who in 1602 had 

A TALE OF TWO 
ARCHITECTURES
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Olympia Historic Automobile Fair & Auction
2016 – sold to Upper Street Events in 2016

The Olympia Historic Automobile Fair & Auction - an ultra-luxury 
lifestyle event in London for those passionate about discovering, 
investing in, enjoying & racing fine historic automobiles from 
around the world.
Features: Travel, food & drink, watches, architecture & property, 
art & design, technology plus specialist workshops on how to 
maximise investments in everything from old classics to racing 
cars to vintage watches.
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FEATURES & CONTENT

With an emphasis on creating a luxurious environment for guests, up-market 

entertainment and brand experiences will be programmed with sponsors  

and exhibiting partners. 

The Showroom

Meet in person with leading dealers operating in the classic car milieu and  

uncover a rare range of fine automobiles for sale. 

Fine Watch Room 

Classic cars go hand in hand with classic watches, and the Olympia Historic  

Automobile Fair & Auction would not be complete without a high marque  

showcase featuring fine timepieces from the world’s leading watch makers. 

Bespoke Travel Adventures – Go with or without your classic car     

With an exclusive showcase of exceptional travel options, we will bring together a very 

limited group of specialists that understand travel is not only about creature comforts 

but also about access to the greatest experiences on earth. This unique feature area is 

designed to inspire even the most well travelled visitors.  

Champagne Lounge

With its decadent design, the Champagne Lounge presents a luxurious environment 

where visitors can take time out to review bidding on their dream classic car, discover 

what is on offer in The Fair or chat with like minded visitors.

Whisky Masterclass

An immersive experience for whisky enthusiasts, the Whisky Masterclass is a must and 

will certainly be a highlight for visitors - although you don’t need to be a connoisseur 

to enjoy the experience. The Masterclass will cover the distillation processes used by 

Scottish, Irish and Welsh whisky distillers, the different types of whisky from single malt 

through to bourbon, and how one whisky differs to the next. 

Buy to Race 

For newcomers looking to buy a classic car with the aim to enter the exciting world of 

historic racing, whether it be single seaters or endurance, this feature is the perfect starting 

block to excite, inform and educate visitors on where to go and how to do it right. 



The Family Travel Show in association with The Daily Mail Group, Olympia
2015 – 2016 – sold to Upper Street Events in 2016

We launched Family Travel Show 
in 2015 to showcase the range of 
child-friendly holidays in a lively, 
fun environment.

FAMILYTRAVELSHOW.COM

THE UK’S ONLY EVENT DEDICATED  TO FAMILY HOLIDAY INSPIRATION

ADVENTURE • BEACH • CULTURE • CRUISE • LUXURY • RESORTS • SAFARI • SKI • OUTDOORS • VILLAS

In partnership with

ORGANISED BY:

SUPPORTED BY:
PHOTOGRAPHY  

PARTNER:
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�The Adventure Travel Show, Olympia  
1996 - 2016 - sold to Upper Street Events in 2016

“�Just a quick note to congratulate you on the creation and 
implementation of a great event. The show was a big success  
from our point of view and was perfect to successfully extend our 
brand to your audience. Here’s to an even bigger and better 
show next year.”

  �Marc Ollington 
The National Geographic Channel

“�Thank you for creating and organising a great show for the paper”

  �Catherine Starling 
Head of Marketing Development, The Daily Telegraph

“�Once again it has been an absolute 
pleasure working with you. Our listeners 
love the Adventure Travel Show, the 
Ground Patrol love the show and 
always comment on what a fantastic 
event it is! We’re looking forward to 
working with you on another successful 
show next year!”

  �Gemma Martin 
Chrysalis

“�Impressed by the visitor numbers  
and quantity of exhibitors.”

   Condé Nast Traveller

We launched this event in1996 
which attracted 4,000 visitors  
and 30 exhibitors – we have  
since then demonstrated 
consistent growth to nearly  
30,000 visitors and 275 exhibitors.

The show is the biggest and  
most established event in the UK 
for the adventure travel industry.



   |  Page 9

�The Adventure Travel Show, Olympia  
1996 - 2016 - sold to Upper Street Events in 2016

“�The show is a fantastic marketing tool 
for us and this year, again, it was a 
huge success.”

  Wanderlust Magazine

“�Quality visitors, quality show and  
the Saturday was probably the best 
day at any show ever” 

  Exodus

“�Brilliant show, excellent  
quality visitors”

  Cotswold Outdoor

“�Thank you for such a brilliantly 
organised and well attended show.” 

  Raleigh International

“�This is just a quick letter to congratulate you on a great 
event over the weekend. I was very impressed by the 
whole event, especially the central feature.

  �The show was a big success from our point of view, and 
I believe that everyone who visited the event will have 
come away with a great image of Kiss.”

  Kiss 100FM
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The Cruise Show in partnership with The Daily Telegraph (2009 - 2013) & The Daily Mail Group (2014 -2016)  
Olympia, NEC, SECC and Manchester Central 
2009 - 2016 - sold to Upper Street Events in 2016

“�We were very pleased with the amount of bookings 
that we took over the two days and indeed the 
show proved to be the highest revenue generated 
from a consumer show for us”

  Fred. Olsen Cruise Lines

“�I was pleasantly surprised by the number of visitors, 
amazed actually, in recent years I’ve seldom said 
that for a holiday show!”

  Shearings

We launched The CRUISE Show 
in 2009, initially with The Daily 
Telegraph, and demonstrated 
consistent growth with events in 
London’s Olympia, Manchester 
Central, Birmingham’s NEC and 
Glasgow’s SECC.

Photos from CRUISE Shows
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The Cruise Show in partnership with The Daily Telegraph (2009 - 2013) & The Daily Mail Group (2014 -2016)  
Olympia, NEC, SECC and Manchester Central 
2009 - 2016 - sold to Upper Street Events in 2016

Photos from CRUISE Shows
“Overall excellent”
  Silversea Cruises

“�Great show, it went very well 
and everyone is happy!”

  Cunard

“�The show worked incredibly well for us, 
over 100 pax booked, good quality 
customers and who are staunch 
Thomson fans!”

   Thomson Cruises
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The Cruise Show in partnership with The Daily Telegraph (2009 - 2013) & The Daily Mail Group (2014 -2016)  
Olympia, NEC, SECC and Manchester Central 
2009 - 2016 - sold to Upper Street Events in 2016

“�Great show.  
Great attendance,  
good job…”

  Regent Seven Seas Cruises 

“�Excellent quality with genuine  
interest. Sales over the 2 x days  
were 40% up year on year.” 

  Viking River Cruises 

“�Last weekend was a success -  
as usual!”

  Oceania Cruises

“�We had a very strong  
weekend and secured some  
great business again.”

  Travel Channel

“�It was certainly successful for  
us so we are pleased.”

  Princess Cruises 



CRUISE NEWS

What’S NEW IN thE 
WoRld of CRUISINg

NoW WE 
aRE thREE

Royal Caribbean has confirmed an order for a third Quantum-

class ship, to be built by Meyer-Werft in Germany. The 

unnamed vessel will be delivered in mid-2016, joining its 

sister ships Quantum of Seas and Anthem of Seas.

www.royalcaribbean.co.uk

World’s best river cruises
Titan has launched a special 2014 preview brochure featuring some of the best river 
cruises in the world. The guide gives a sneak peak at nine of the grandest and most 
scenic waterway itineraries aboard Uniworld’s fleet of floating boutique-style hotels.  

www.titantravel.co.uk

CRUISE p8

dRESS doWN fREd
Formal is out, smart casual is in, as Fred 

Olsen moves its dress code with the times. 

There are still a few formal nights, when 

Black Tie is de rigueur, but the rest of the 

time men are free to forget the jacket and 

tie and go for a relaxed Chinos look.

www.fredolsencruises.com

fRom SaIlINg lIkE thE QUEEN to a dRESSEd 
doWN gEtaWay, CRUISE NEWS REvEalS thE 
latESt WayS to holIday at SEa.

NoRthERN advENtURES
Saga’s Quest for Adventure might be ending in November, 

when the ship reverts to its former name of Saga Pearl II, 

but there are still some adventurous cruises on the cards. 

Volcanoes in Iceland anyone? Or midnight sun at the top  

of the European continent?

travel.saga.co.uk

Viking’s not-so-long ships
Viking River Cruises has ordered two Longship-lookalikes to sail  
on the Douro in Portugal next year. The vessels will have suites 

and cabins with balconies and an indoor/outdoor Aquavit 
terrace, holding just 106 passengers instead of 190 so 

they can fit through the Douro’s locks.

www.vikingrivercruises.co.uk

A place to Rome
Norwegian Cruise Line has revised its winter cruises from Civitavecchia, the port 
for Rome, to avoid Egypt and Israel. A new 11-night Western Med cruise now calls 
at France, Spain, Italy and Tunisia, while the 10-night Eastern Med voyage ticks off 
Greece and Turkey.  www.ncl.co.uk

RoCk oN...
Rocky Mountaineer has launched a new Coastal 
Passage route, taking Canada’s iconic sightseeing 
train from Vancouver across the US border to Seattle. 
It means you can now add the spectacular journey 
through the Rockies to an Alaska cruise from the 
Emerald city.

www.rockymountaineer.com

moRE fUN IN thE SUN
Carnival Cruise Line’s Fun Ships will be 
offering more cruises in the Caribbean next 
year. The line will be sailing to the sun 
from 11 US ports including Miami and Port 
Canaveral in Florida and Galveston in Texas.

www.carnival.co.uk

 mIChElIN maN at SEa
 

Michelin-starred chef Jason Atherton is joining

Silversea’s nine-night cruise from Hong Kong to

Singapore on November 25. The British chef, who has

restaurants in London, Shanghai, Singapore and Hong

Kong, will be cooking a four-course meal, hosting

talks and escorting a trip to a local market.

www.silversea.com
 
 

Sail Like The Queen
Re-live the Diamond Jubilee by sailing on the
Spirit of Chartwell, exclusively with Titan. The
ship also known as the Royal Barge, which
hosted the Royal Family during the celebration
on the Thames, will now offer 3 or 4 night
cruises down the beautiful Douro River in
northern Portugal.

www.titantravel.co.uk
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�Travel + Cruise Magazine  
2010 - 2016 - sold to Upper Street Events in 2016

Adventure 
cruises cAn 

trAnsport 
you to some 

of the 
world’s most 
extrAordinAry 

And remote 
plAces

cruise p68

Adventure 
And 
expedition 
cruising

your guide to 

CRUISE p24

AdvEntURE CRUISE nEwS

tRIpS to tAkE UnIqUE CRUISES FRom pRIvAtE SAmpAnS  
to SAFARI boAtS And mAIl ShIpS –  
tAkE A CRUISE wIth A dIFFEREnCE

EAStERn IndonESIA
Tiger Blue, an elegant 34-metre traditionally 
built Phinisi yacht, sails the remote waters 
of the Indonesian Archipelago around 
Komodo, Sumba, Flores, Banda and the Spice 
Islands. You’ll come face to face with ancient 
Komodo Dragons, graceful manta rays and 
dolphins; explore misty volcanoes and some 
of the best dive sites in the world. Available 
for exclusive charter and set departures for 
smaller groups, couples and solo travellers.

Who:  Tiger Blue  
 +44 207 349 7059   
 www.tigerblue.info
When:  Year round
How long:  Set departure 7 nights
How much:   Charter from $3290 per day 

(minimum 7 guests), set 
departures from $2770 per  
person (based on two sharing). 
All prices on a full board 
 basis including all activities  
and excursions.

RUSSIA
Break ice to access a remote Arctic 
archipelago

Franz Josef Land – a mass of some 190 
otherworldly islands found 1,600km south 
of the North Pole – is also known as the 
Moon Archipelago for its lunar-style crater 
surfaces and distinct absence of (human) 
native inhabitants. Transun’s Franz Josef 
Land cruise employs the ice-strengthened 
M/V Ortelius for a tour of this remote region, 
visting seabird-nesting sites, polar bear 
haunts and walrus haul-outs. Exact stopping 
points are dictated by the changeable sea-ice 
of Russia’s northernmost fringes.

Who:  Transun 01865 265200 
 www.transun.co.uk 
When:  9 & 21 August 2013
How long:  13 days
How much:  from £5,495 (incl flights)

Congo
Go with the flow into the wild heart  
of Africa

One of the deepest, longest and most 
powerful rivers, the Congo feeds remote 
communities, otherwise cut off from the 
world. Undiscovered Destinations’ Congo 
– River Expedition visits these spots on 
private wooden cruisers; each night is spent 
camping on the river’s banks. This is travel 
at its most challenging – but all the more 
thrilling for it.

Who:  Undiscovered Destinations  
  0191 296 2674  
www.undiscovereddestinations.com
When:  9 August 2013
How long:  28 days
How much:  from £4,599 (excl flights)
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From the ruins of Pompeii to 

monumental Sicily and the classical 

elegance of Greece,
 Voyages to 

Antiquity brings to life t
he history, 

art and cultures of western
 civili

sation

aboard our ship, Aegean Odyssey.

13 TO 19-DAY CRUISE-TOURS 

START FROM JUST £1,695*

cruises to 

ancient civilisations

From the sere
ne Angkor Wat

in Cambodia and the grandeur of 

the Taj Mahal, to bustling Hong Kong

and the exotic m
arkets of Bangkok, 

each of the itin
eraries in

 our winter 

programme will take you on a voyage

you will never f
orget.

16 TO 22-DAY CRUISE-TOURS 

START FROM JUST £2,695*

• Scheduled flig
hts & regional UK connections

• Shore excursions & gratuities on board

• Pre- & post-cruise 4 & 5-star hotel stays

• Award-winning Guest Speaker programme

• Open-seating dining and complimentary 

wine with dinner

VOYAGESTOANTIQUITY

WINTER 2012/13

india & 

southeast asia

VISIT US ONSTAND C40

Combine the comfort of
 small-ship cruising 

with the very 
best of

 cultural trave
l.

All our voyages offer remarkable value and include:

0845 437 9737  www.voyagestoantiquity.com

*Price per person, based on two people sharing a category N cabin.

SPRING/SUMMER 2013

classical Aegean

& mediterranean

EXCLUSIVE

ON-THE-DAY 

OFFERS
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A1Grand Prix, Global Village, UK, Holland,  
China, South Africa and New Zealand
2007-2009

A1GP is the first opportunity 
for nations to compete 
exclusively, on a truly level 
playing field, in the World  
Cup of Motorsport.

A1GP Global Village is the 
total off-track experience, 
allowing companies to 
engage with its spectator 
audience.

the total off-track
experience

global 
vıllage

global 
vıllage

A1GP World Cup of MotorsportA1GP World Cup of Motorsport

300+million viewers

60 TV channels broadcast A1GP

Motorsport has evolved; for the first time,  
countries have the opportunity to race against 
each other on a level playing field battling it  
out for national pride and the ultimate prize,  
the World Cup of Motorsport.

A1GP sees the creation of a racing series 
combining the best elements of true world 
sporting events such as the Olympic Games  
and the FIFA World Cup with the technology  
and adrenaline charge of top-flight motor racing.
 
In all, more than 20 national teams contest a 
global series of races held between September 
and May each year on some of the world’s best 
racing tracks. And the vital statistics for this rapidly 
growing series look good from every angle.

 Over 700,000 A1GP fans attended in season 2

 More than 300 million broadcast viewers 
worldwide

 A1GP competes during the traditional 
motorsport off-season and the highest  
annual consumer spend period 

 A1GP reaches the world’s most established 
consumer markets and the largest  
emerging markets

“ The series promised exciting 
driving with countries racing 
each other on a level playing 
field across five continents.  
It delivers on every count.” 
The Daily Telegraph

Fast Facts – 
the A1GP car

 0 to 100 to 0 mph: 7.6 seconds

 Maximum power 550 bhp 

 One of the smallest and lightest 3.4 litre 
racing engines ever made 

2007/08  
A1GP World Cup of Motorsport Schedule 

1 
Zandvoort  
The Netherlands 
30 September 2007

2
Brno 
Czech Republic  
14 October 2007

3  
venue tbc 
Asia 
4 November 2007

4
Sepang 
Malaysia 
25 November 2007

5
Zhuhai 
China 
16 December 2007

6
Taupo 
New Zealand 
20 January 2008

7
Sydney 
Australia 
3 February 2008

8
Durban 
South Africa 
24 February 2008

9
Mexico City 
Mexico 
16 March 2008

10
Shanghai 
China 
6 April 2008

11
Brands Hatch 
Great Britain 
4 May 2008

Introducing A1GP   
World Cup of Motorsport

 22 nations
 11 races
 5 continents

Martin Anslow was on the main 
board monitoring RAB Capital’s 
£100 million investment into A1GP 
plus responsible for creating 
the Global Village concept 
throughout the series.
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A1Grand Prix, Global Village, UK, Holland,  
China, South Africa and New Zealand
2007-2009

Broadcast

Over 60 television channels broadcast  A1GP

• 83 million live viewers worldwide

•   An average of 7.4 million live viewers 
 worldwide per race

•   Ancillary programmes add an estimated 
 14 million viewers worldwide per race

•   Broadcast on over 60 TV channels

•  60% of A1GP broadcasters are free to air

•  A total of 1,604 dedicated A1GP 
 programmes have been aired around the
 world representing 2,537 hours of live 
 or delayed coverage globally

More than 300  million viewers

BO N

Broadcast Statistics

More than 2500 
hours of coverage

Over 1600 dedicated
A1GP programmes

83 million
live viewers

CMYK

RGB

uncoated

coated

PANTONE

60% of A1GP
broadcasters
are free-to-air

Broadcast in more 
than 150 countries

Results compiled by leading sports 
research firm TNS SPORT Ltd, who 
are part of the market information 
giant Taylor Nelson Sofres Plc.

global spread

“�The concept of A1GP is fantastic. This category gives 
the edge to the driver as all the cars are identical. 
Brazilian fans can support our team in the same way 
they support the national soccer team. Our project 
will create the conditions for young drivers to stand 
out in world motorsport.”

  �Emerson Fittipaldi 
Two times Formula One World Champion, Indy Car World Champion,  
two times winner of the Indianapolis 500 and A1 Team Brazil seat holder
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A1Grand Prix, Global Village, UK, Holland,  
China, South Africa and New Zealand
2007-2009

A1GP World Cup of Motorsport 

Representative Office
First Floor 192 Sloane Street 

London SW1X 9QX
T +44 (0)1795 844400 

F +44 (0)1795 844862

700,000 
A1GP fans attended season 2 events

3–4 may 2008
Brands Hatch (GBR)

the total off-track
experience

global vıllage

global vıllage

“�Like soccer, A1GP is a team sport. In soccer,  
we have already won the World Cup five times 
and it would be wonderful to win the motor racing 
world cup as well. The participation of Emerson who 
has two F1 world titles and two Indy 500 victories 
to his name as well as an unquestionable level of 
technical knowledge, is justified by our common 
goal to put Brazil in an atmosphere of technical 
innovation and high dose adrenaline.”

  �Ronaldo 
International footballer, voted World’s best player in 1996, 1997 and 2002
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A1Grand Prix, Global Village, UK, Holland,  
China, South Africa and New Zealand
2007-2009

Photos from the  
UK Global Village
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�The Spa Show in association with Condé Nast Traveller, Olympia 
2004 - 2006 - sold to Expo Media in 2006

“�The team who have pioneered the Spa Show are building on a  
track record of organising events and shows which is second to none. 
We are therefore delighted to invite you to take part in what we have 
no doubt will rapidly become a key fixture in your calendar.”

  �Sarah Miller 
Editor, Condé Nast Traveller

We launched this event in 
2004 sponsored by Condé 
Nast Traveller targeting a high-
spending audience who enjoy 
spa holidays and treatments.  
Exhibitors at the event included 
destination spas from around the 
world alongside product and 
treatment companies.  

Photos from the Spa Show



   |  Page 19

�The Spa Show in association with Condé Nast Traveller, Olympia 
2004 - 2006 - sold to Expo Media in 2006

“�Really good for us in creating strong brand awareness. 
Well organised, the show had a real buzz around it, and is 
definitely one to watch in the future”

  Thalgo UK

“�Great, well needed show”

  Spafinder UK

“Great show with a lovely buzz”

  The Daily Telegraph
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�The Daily Mail Ski Show 
1972 - 1987 - sold to The Daily Mail Group in 1987

“�The Princess of Wales has asked me to write to thank you very 
much indeed for all the help you gave to make her visit to 
the 14th Daily Mail International Ski Show such a relaxed and 
interesting occasion.”

  �Buckingham Palace 

Peter Anslow with the Princess of Wales

“�I want to thank you very much indeed 
for creating an event that makes such 
excellent television. As you know, I had 
never been to the Ski Show before, but 
I’m now a sworn admirer and can’t 
wait for next year’s”

  �Janice Broxup
   The Late Late Breakfast Show, BBC TV

Launched in 1972 by Peter 
Anslow, who built the event into  
the biggest in the world over the 
next 15 years with over 100,000 
visitors annually.
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Other shows 

1997 - 2002
Austravel’s Australia and New 
Zealand Travel shows, London, 
Manchester, Edinburgh and Berlin 
(Germany).

Austravel asked us to create an 
event around travelling to Australia, 
New Zealand and the South Pacific. 
Each event had the biggest most 
knowledgeable collection of 
Downunder specialists including: 
airlines, tourist offices, tour, hotels 
and coach operators.  

“�What a tower of strength you were to us all through the 
last ten days. It was always a comfort to see you looking 
so relaxed and calm. I valued your straightforwardness 
& interest from the outset. I am so pleased it turned into 
the success it did, not just from my point of view but from 
yours too, who worked so hard and gave us much.  
It was great doing business with you.”

  David Hatch 
  Managing Director Network Radio, BBC

1998�
BBC Radio Show, Earls Court

Created as a one-off event to 
celebrate 21 years of broadcasting 
by Radio’s 1,2 3, 4 and regional local 
stations. The event involved more 
than 90 live outside broadcasts from  
Earls Court.

1993 - Present
Listed Homes Show

Created as 10 regional events 
around the country with a annual 
flagship show in Olympia. We  
also featured the event as part  
of the Ideal Homes Show targeting 
an upmarket sector of the homes 
market.

1996
Sunday Express Maritime Festival

Created primarily to introduce  
the redeveloped homes within 
the Historic Chatham Dockyards 
in general and the St Mary’s Island 
Estate in particular.
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Other shows 

“�Thank you very much for 
all of the hard work and 
effort you put in to helping 
to create the look of the  
1999 Daily Mail Ideal Home 
Show”

  Niki Jones 
   Group Operations Director 

“�Just a brief note to thank you 
very much for your tremendous 
support, good humour and 
professionalism in making this 
show a tremendous success.”

  Tim O’Neil 
   Group Show Director 

1993 - 2001
Ideal Home Exhibition

Each year the creation of a themed village 
linking the 4 show houses within the central 
feature of the Daily Mail Ideal Homes Show.

 

"�Thank you most sincerely for the 
enormous amount of help you 
gave both Helen and I during 
the Speed Show. I was extremely 
pleased with the way that the 
whole show went off."

 Sir Jackie Stewart 
 Three times World Formula 1 Champion

1969�
Jackie Stewart Speed Show, 

Created to celebrate winning the Formula One World 
Championship by Jackie Stewart, offering marketing 
opportunities to his commercial sponsors
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Some kind words...



For further information contact: 

Martin Anslow
Instinctive Events Ltd
Lower Dane, Hartlip, Kent ME9 7TE
United Kingdom
T: +44 (0) 1795 844400
F: +44 (0) 1795 844862
E: info@instinctiveevents.co.uk
W: www.instinctiveevents.com


